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This is to certify that Mr. Kashif Mahmood completed an internship as a Data Analytics Intern at
BrandPur in Sargodha from June 2024 to August 2024. As part of the analytics team, he worked
with customer data to analyze repeat-customer behavior and identify patterns associated with
customer churn.

His work involved data analysis and visualization using Python, including Pandas, Matplotlib, and
Seaborn, as well as developing dashboards in Power Bl to communicate findings to the team. His
main technical contribution was the development and evaluation of a customer churn-prediction
model using prepared data. He evaluated multiple machine-learning models and compared their
performance to identify an appropriate predictive approach for estimating the probability of
individual customers leaving.

The resulting predictions were used by the team to identify at-risk customers and design targeted
retention packages, which contributed to an approximately 10% increase in customer retention. This
work connected predictive modeling with a practical customer-retention strategy and demonstrated
Kashif's ability to apply machine-learning techniques to a real-world business problem.

Throughout the internship, Kashif worked effectively within a small analytics team and
communicated analytical findings clearly to support practical business decisions. His work
demonstrated strong analytical ability, technical initiative, and an ability to translate machine-
learning results into actionable business insights. Should you require any further information, please
feel free to contact us.
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